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What’s Brand Summit?
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Brand Summit is an exclusive, invitation-only global
conference with brands, advertisers, marketing
managers, agencies, media, digital solution partners
and executives. Experts of diverse backgrounds will
discuss the latest industry trends, innovations, and case
studies while examining the challenges and solutions for
brand marketing.
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This four-day event provides the ultimate environment
for participants to broaden advertising perspectives,
interact with industry peers, and strengthen their
network to succeed globally in the fast-paced,
competitive global market.

Our main focus is to gather company executives and
overseas brands to obtain deep insights of their
marketing strategy, and to create opportunities to
develop relationships that will lead your business to an
international stage.
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Who Attended?
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The issues surrounding the rapidly
changing market environment and
purchasing behaviors for the sports &
fashion industry are becoming
increasingly complicated. For these
past two years, Adidas has
participated in the Brand Summit to
learn about the latest services from
partners at the forefront of their
specialized field, as well as to find
inspiration from the marketing
activities of brands in differing
industries.

The Brand Summit offers various
opportunities for information input
and networking, which can be
physically overwhelming. However,
the inspirations and network obtained
at this event can become clues for
future business. | would like to
actively consider participating again.
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Cookpad has participated three years
in a row since the Summit’s inception in
2017. Our biggest goal has been to
learn of the real-time challenges that
the brands’ decision-makers face, and
to openly discuss the possible solutions.
We're not very motivated to market
our products at this event. Instead,
we'd like to experiment with the
brands’ challenges and demonstrate
solutions in this large research ground
called Cookpad. If the experiments
succeed, the brands, the consumers,
and Cookpad can potentially build a
win-win-win relationship. The more
difficult the issue, the more motivated
we are.

Since the three times that Cookpad got
involved in the Brand Summit, we have
been able to join hands and conduct
experiments with wonderful brand
pariners. We would like to continue
taking part in this rare event that
brings passionate marketers together.



DAY 1

Tuesday
September 17th

DAY 2

Wednesday
September 18th

DAY 3

Thursday
September 19th

DAY 4

Friday
September 20th

15:00
Registration Open

16:30
Opening Remarks

17:00
Opening Keynote

18:00
Premium
Presentation

18:30
Networking Break

19:00
Dinner Gala

8:00
Networking
Breakfast

9:00
Panel Discussion

10:00
Presentation #1

10:20
Presentation #2

10:40
Networking Break

11:00
Round Table
Discussion #1

12:15
Networking Lunch

13:45
Presentation #3

14:05
Presentation #4

14:25
Networking Break

14:45
10mins Pitch #1-4

15:25
Round Table
Discussion #2

16:40
Keynote

17:40
Networking Break

18:40
Dinner Party

20:40
End of DAY 2

8:00
Networking
Breakfast

9:10
Presentation
#1-3

10:10
Official Session
#1-3

11:10
Presentation
#4-6

12:10
Official Session
#4-6

13:10
Networking Lunch

14:20
Networking Break

14:40
One to One
Meeting

19:10
Dinner Party

21:10
End of DAY 3

Departure
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The program may be
subject to change

Visit http://summit-japan.com/brand-summit/program/ for more information



Participation Package
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* Participation only
* 1 person pass
(single bedroom)

REGULAR
800,000 M
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* One to One Meeting
(8 spots per person)
* 2 person pass
(twin bedroom)

Presenting Sponsorships
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One to One Meeting
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One to One Meeting
(8 spots per person)

2 person pass

(two single bedrooms)
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10 minute presentation on
main stage

1 person pass

(single bedroom)

One to One Meeting

(8 spots)

Prominent logo display
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v" One to One Meeting
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20 minute presentation on
main stage

2 person pass

(two single bedrooms)
One to One Meeting

(8 spots per person)
Prominent logo display
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One to One Meeting
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Z2RvH—L LTAITZE/T

Two rounds of 25 minute
presentation in exclusive seminar
room

**3 seminars performed at once.
Potentially reaches 2/3 of
participants.

2 person pass (two single
bedrooms)

One to One Meeting

(8 spots per person)

Prominent logo display
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Pass & Sponsorship Overview
SMNR - HEA =2 —

KIRTHIRE X vz 7Y A b oshl - BERANAETT
Tax Excluded. Applications can be completed online.
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Regular Pass

Economy Pass

One to One
Meeting Ticket
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¥ 350,000

¥ 250,000

¥ 150,000
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Admits 1 person (single bedroom)
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Admits 2 people (twin bedroom)
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Grants maximum 8 spots of One to One Meeting

Sponsorship Menu

N
Premium Spons‘r somm

20 min
Presentation Sp

10 min
Presentation Sp

5 N
Private SeminarL somm

Brand Only Worfsh
! ll %0@@5 EE
HPN|

(Breakfast/Lunc

SOLD-GUT

Eﬁmmﬂm@

¥ 2,500,000

Round Table Sponsor 2 passes included

Lunch Sponsor

Party Sponsor

2 spots available
¥ 1,500,
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Crown Sponsor. 30-minute presentation in front of all participants.

XA VRIS TEMELBIIHTE ALYy T—2 3> (204, B2 - BRIEERA)
20-minute presentation in front of all participants. Cannot specify time or date.

A RIFTEMELBIINTE I LEYT—2 a2y (100, BRE - BREETT)
10-minute presentation in front of all participants. Cannot specify time or date.
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Two rounds of presentation (25 minutes each) in exclusive seminar room.
Potentially reaches 2/3 of participants (three companies will present at once)
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Workshop towards brands only. Breakfast or lunch break in between.
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Facilitate a 60-minute round table discussion. Content checked by administration office
prior to the discussion.
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Presentation in front of all participants during the networking lunch.
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5-minute address towards all participants at dinner party.
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Event Summary

September 17 (Tues) —20 (Fri) 2019
3 nights 4 days
SHIROYAMA HOTEL Kagoshima
Limited to 300 participants | With screening process

BHEWEbHE Contact Information

Summit E¥ER Summit Administration Office

Comexposium JapantkzxE&tt

Comexposium Japan KK

T106-0032 Roppongi Hills Keyakizaka Terrace 6F
BRREB X INAANK 6-15-1 6-15-1 Roppongi, Minato-ku,
NAREILZIFPERT 7 X 6F Tokyo, Japan 106-0032
EMAIL team@comexposium-jp.com EMAIL team@comexposium-jp.com
TEL 03-5414-5430 TEL 03-5414-5430
FAX 03-5414-5431 FAX 03-5414-5431
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